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Magazines  



Pediasure Complete 

Abbot – 2011 

• Complementary Food after 
6 months 

• Magazine Advertisement 
Inappropriate Information:  
• Picturing a mother with 

under 2 year old baby  
• “a story about a never-

give-up Pediasure-Mother: 
that her 1,5 baby refused 
to eat vegetables and 
added with Pediasure to 
complete her daily-
nutrition” 

• Claims to provide health or 
nutrition advantages 
 



Sustagen 
MeadJohnson – 2011 

• Follow on Milk 12-24 
months 

• Magazine 
Advertisement 

Inappropriate Information:  

• Free gifts on 
purchasing 2 boxes 

• “fulfill the need of 
nutrition, as  
nutritional adequacy 
rate”  

• a false information 



Chilkid 
Morinaga – 2011 

• Follow on Milk 12 – 24 months 
• Magazine Advertisement 
Inappropriate Information:  
• An article about Platinum Generation 

• an invitation to attend seminar” 
• Claims to provide health or nutrition 

advantages 



• Follow on Milk 12-24 
months 

• Magazine 
Advertisement 

Inappropriate Information:  

• Using Ipad to show 
cleverness 

• The advertisement 
reads: “See the Gold” 

• a false information 

S26 Procal Gold 

Wyeth – 2011 



• Follow on Milk 12-24 
months 

• Magazine 
Advertisement 

Inappropriate Information:  

• The advertisement 
reads: “Make a 
learning progress 
more amazing!” 

• False nutrition and 
health claims 

Enfagrow A+ 
MeadJohnson - 2011 



• Follow on Milk 12-24 
months 

• Magazine Advertisement 
Inappropriate Information:  

• The advertisement 
reads: “When a mother 
picks the best milk, make 
sure choose the one that 
has complete nutrition”, 
contains: Fish oil, 
Probiotics, Low sugar 

• False nutrition and 
health claims 

Dancow 
Nestle – 2011 





 

 

 

 

Public Spaces 



• Follow on Milk 12-24 
months 

• On the street 
Billboard 

Inappropriate Information:  

• New, with excel 
nutrition 

• False nutrition and 
health claims 

Dancow 
Nestle – 2011 











• Follow on Milk 12-24 
months 

• Market Display 
Inappropriate Information:  

• False nutrition and 
health claims “30 
evidence based 
study in Child 
Nutrition” 

Enfagrow A+ 
MeadJohnson - 2012 



• Baby Porridge 

• Market Display 
Inappropriate Information:  

• Available in every 
monthly of age 

• Free bowl as gift 

• “Natural Balanced 
Nutrition” 

Promina 
Indofood - 2012 



 

 

 

 

Community  



Nestle 
2012 



• Nestle sponsored Community  Health Care Contest, 
cooperation with National Association Family 
Welfare 

• Every Community Health Volunteer trained to 
present about the correct way to serve formula milk 
in front of community 

• The volunteer  been asked to make complementary 
food with the formula as the ingredient, and 
distribute it to all ages of children  

• The volunteer also compete to make toys from the 
box  

Nestle 
2012 





 

 

 

 

Health Facility / Health Worker  













 

 

 

 

Social Media  



Promotion thru Website – just a click away 
2012 

http://www.kalbenutritionals.com/newsroom_detail.asp?id=384&strlang=ind# 

 

http://www.kalbenutritionals.com/newsroom_detail.asp?id=384&strlang=ind


http://anak.co/susu-formula/seputar-susu-bayi-bmt/ 

http://www.kalbestore.com/Product/Details/By/LifeStage/Morinaga-BMT-Platinum 
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School / Younger Target  







lapor@aimi-asi.org 
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AIMI contact details: 
http://aimi-asi.org 

Graha MDS 1st Floor 

Pusat Niaga Duta Mas Fatmawati Blok B1/34 

Jl. R.S. Fatmawati No. 39 

Jakarta 12150, Indonesia 

 

Telephone: 62 21 727 87243, 727 90165 

Fax: 62 21 727 90166 

Email: kontak@aimi-asi.org 

Facebook: Asosiasi Ibu Menyusui Indonesia 

Twitter: @aimi_asi 

 

THANK YOU! 

@dibamommy 


